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(Design Excellence Award : DEmark 2023)
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Uszinsnsdaduainiinisesnuuuganden (Best Design)

Ussangudi (o nguiuan)
() nﬁju?mﬁ'ﬂma%ﬁwa% (Industrial Process / Industrial Craft)

(o) néuauﬁ'ﬂlaﬂa‘lﬁﬁuamwﬂ%u (Gift & Decorative Items / Household Items/Creative &

Innovative Fashion / Apparel / Jewelry / Textile / etc.)

() NENAUAIAASEIMINTIURALAANA (Home Appliances/Smart Product-Service Solutions/ User-

oriented I0Ts/ Wearables, Automated Services Medical & Health Design, Sustainable Innovation, etc.)
(&) NFUHBIUDDNUUVUTIYANN (Packaging Design)

(&) nzjuwamunsﬁlnﬁlszjﬁ (Font / Graphic on Surface / Digital Media / Identity Design/ Illustration
/ Character / Digital Art)

(o) nfuKaUanwUUANLAElulRgIdasiu Tseusu Sauamns unun Sudrwuinineuy
3UAY 91A13%YA (Hotel / Restaurant / Cafe / Retail Shop / Co-Working Space/ Condominium Project)

o) NEUHNAIIUDDNUUUTEUY UINISHasunannasufdnia (Systems, Services, Digital Platform,
Online Interface Design, Apps for Smartphones and Tablets, Website)
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<. fadpsnqunaueaniuunnusanigly (Hotel / Restaurant / Cafe / Retail Shop / Co-
Working Space / Condominium Project) azfiosiienansussneunisadas faid
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1.1 | Design Story

- funwazuunAnluniseenuuy (Design Concept/Design thinking)

- ﬂaq‘mﬂumsaaﬂLLUULﬁaﬁmﬁmﬁmeﬁajmm@ (Design to Market Strategy)
- mnAnTtmum simusTNa A (Cultural Heritage Values)

1.2 | Innovation

_ An3Buadieasse (Creativity)

- Wudunuuiuansnsndieeiun (Novelty)

- fiNansENUAaUIAA (Future Impact)

- 16i’fmﬂiuia§m'§ai’a@’[,mj 9 (New technology or New Materials)

1.3 | Emotional / Aesthetics
- 99911 (Aesthetics)
- dualuguuuunislddin (Enhancing Living Lifestyle)

1.4 | User Impacts
- Uselewdlvaaana (Utilization)
- a@genauiglunislaeny (Convenience / Comfortable and Ease of Use)

YES / NO

- PRUANBIANINABINITYBLUILAA (Satisfying Consumer’s Needs)

- Yaenny (Safety)

- sonuuuiienevaussnguililévainyans (Universal Design)

- duaSulvgldianufnasneassa (Stimulus to the User’s Creative thinking)

1.5 | Sustainable Value

- Teuldenauiu (Long Lifetime/Durability)

- mdsdsNansznunedsa (Socially Responsible)

- AfiefInneenkuUMNLLINIG BCG Model filfanuddyfunisiauinis
ganuuuagedadu a9 nsldimelulaBiasugianuudinin nisdanisnineans
FngRunuumuiou nufensigsheicmilsdedanedey

- flsdadhuunenisiaunfidsdu (Sustainable Development Goals : SDG)
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2.1

Design Story
- fuuarwnAsluniseenwuy (Design Concept / Design Thinking)
- naqwé‘iumsaaaLLUULﬁ'aﬁmamﬁmsﬁq’mm@ (Design to Market Strategy)
- wnAnfithyumeTaussaiinai1same (Cultural Heritage Values)

(20 AZLLUU)

2.2

Innovation
~ Ar33uaseassd (Creativity)
- Judunuufiuensnenndiaeiun (Novelty)
- fnansznumeauas (Future Impact)
- ldwelulagwseianivie (New Technology or New Materials)

(20 AZLLUU)

2.3

Emotional / Aesthetics
- 9% (Aesthetics)
- duaSuguuuunisiddin (Enhancing Living Lifestyle)

(20 AzLlUL)

24

User Impacts
- Uslevlldfanefid (Utilization)
- agmnauiglunisldeu (Convenience / Comfortable and Ease of Use)
- PRUANBIAINABINITYRILUILAA (Satisfying Consumer’s Needs)
- UYaenny (Safety)
- sonuuuiienevaussnguildlévainyans (Universal Design)
- duaSulvgliiiniuAnas1aassd (Stimulus to the User’s Creative thinking)

(20 AZLLUU)

2.5

Sustainable Value

- Tgnulagniuiu (Long Lifetime/Durability)

- milsdwansgnunedau (Socially Responsible)

- ATeEenN500NuUURMNLLINIS BCG Model filvianuddfunisiauinis
genuuvagadidy 1f msldinaluladiassgiauuuinim msdanisndneans
SmgRunuumyuioy nfensingsiefidilsdedanaden

~ Aflfathuneniswaunfigsdiu (Sustainable Development Goals : SDGs)

(20 AZLLUL)
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