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(Design Excellence Award : DEmark 2024)

'
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Usztansgiaduainiiniseanuuugantdey (Best Design)

8 UsZLn1N3199aLasA13nNanl1ul

a 1'%

1. nzjuaumMa%ﬁwa% (Furniture: Industrial Process / Industrial Craft)

1A v

2.nquaum1,av‘\lalmé (Lifestyle : Gift & Decorative Items / Household Items)
3.ﬂ§ju§uﬁ"uﬂ'§a\1Lwi\m’]&l/l,ﬂgmﬂizﬁu wazuinnssudane (Accessories & Wearable : Apparel/
Jewelry/ Textile/Lifestyle Fashion)

4.neju§ué”1qmﬁ’mnssuLLaszﬂIuIaﬁ (Industrial & loT : Home Appliances / Equipment and Facilities
/ Digital Appliances /Transportation/Smart Device /IoT/ etc.)

5.NHUNAUIDNUUVUTTYANN (Packaging)

6.ngurANUNTINA len NG leviuaznnsiedns

(Graphic & Communication Design : Typography / Graphic on Surface / Digital Media / Identity
Design/ Illustration / Character Design/ Digital Art/Exhibition Design)

7 ndunasuanuuuanuAselufiisadaeiu Tsausu Sruemns Suniud Hudiuiivheusauiu
81A13%YA (Interior Design : Hotel / Restaurant / Cafe / Retail Shop / Co-Working Space/
Condominium and Residential Project)

8. NFUNAIIUDDNULUUTTUUUINITHAZUNAANBIURTYA (System Service & Digital Platform : Online

Interface Design, Apps for Smartphones and Tablets, Website)
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Waad 1 : Design Story

1.1 17'imLLazLLmﬁmLLazﬂmﬁiﬂumuaammu (Design Concept/Design
thinking/Value)

1.2 ﬂaqws‘iumiaamwuLﬁaﬁwﬁmﬁwflﬁmmm (Design to Market Strategy)

13 wnAndhiyunedenuias iansssunainsnua (Cultural Heritage Values)

Yes/no

(20
AZLUU)

AU2AN 2 : Innovation

2.1 ANUARSIENa%19aTIA (Creativity)

2.2 Juduwuufiuansneaniieeiiun (Novelty)

2.3 fnansgnunesuian (Future Impact)

2.4 #nsldmaluladnisndn /natiauagisniswdnguuuulng
(Use of technology/ Technic / new method)

Yes/no

(20
AZLUU)

Mmﬂﬁ 3 : Emotional / Aesthetics

3.1 99914 (Aesthetics)
3.2 NTEARUAMNMAINIATY (Enhancing Living Lifestyle)

Yes/no

(20
AZLUU)

UU2AN 4 : User Value

4.1 Uselpwilldaosdia LaABUALBIANLABINSYRIEUILAA (Utilization)

4.2 aganauviglunisldau (Convenience / Comfortable and Ease of Use)

4.3 MRUANDIAINABINTVDINUIIAA (Satisfying Consumer’s Needs)
(Lawwgfﬁﬁ’ﬁim?/? Accessories & Wearable Z;L/Zé’ﬁmmma"’nmmw’?’}’aﬁ?

4.4 Yasadulun1sldaumnsenseuiunisuan (Safety)

4.5 aamwuLﬁamauauaaﬂdmﬁﬁlﬁwmﬂwmﬂ (Universal Design) #39n13

4.6 aaﬂLLUULﬁamauaummjmﬂ%mww (Specific Design)

4.6 ?i&Lﬁ%ﬂﬁ;ﬂ%’ﬁmmﬁm%ﬁﬂaﬁﬁ (Stimulus to the User’s Creative thinking)
(mw7sgfﬁﬁﬁiﬁ77/7ma§ﬁma§Lmzmm Accessories & Wearable lsilg
Aorsamsninasiior)

Yes/no

(20
AZLUU)

mJ'mﬁ 5 : Sustainable Value

5.1 Tdeuldgniuu (Long Lifetime/Durability)
5.2 Ailsdanansznusadinu (Socially Responsible)
53 eildatmanemsiauniidadiu (Sustainable Development Goals : SDGs)
5.4 ANTNEINITOONLUUAMULLINIG BCG Model
(awrzgasihsany industrial & 10T Wilditrsamaninasidotiiidossinsau
Aude 5.4)

Yes/no

(20
AZLUU)
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